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Continued volatility in crude and

petroleum products prices with sharp
declinein Q4 FY2018

USD/BBL Crude and Petroleum Product Prices
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GDP (%)

2017: 5.9% (-1.2%)

Consumer Sentiment Index
2017: 79.3 (+35%)
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Inflation Rate (%)
2017:3.7% (-2.7%)
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Car Sales (Unit ‘000)
2017: 577 (+4%)

118.7

Manufacturing Index
Dec 2017: 113.7 (+4%)

Sources: BNM, MIER, MAA, DOSM
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THE COMPANY PULLED TOGETHERA
RESILIENT SET OF OPERATIONAL AND
FINANCIAL PERFORMANCE




Commendable
Fihancial ffffffffffffffffffffffffffffffffffffffffffffffffffffffffff

Performance 70 sen Dividend RMsen)

o Dividend
81/° Payout Ratio (%)

Consistently declared > Company’s minimum dividend

policy of 50% of PAT



Retail Commercial

1 4 . 9 Business Business

Bil Litre —=0.5% 1.1%
“ D] Fr2018 W = [F7=7] Fr2018 &
LPG Lubricant
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WE RECORDED A COMMENDABLE
BUSINESS PERFORMANCE IN 2018




Retail Business

Largest Network

REVENUE
2 3.7%
E (o
STATION
THROUGHPUT FOOD SALES

~1.0% 140.0%

Key Focus Areas

e e Defend and grow market position



REFURBISHED UPGRADED

=300 >100

PETRONAS STATIONS MESRA NEW
y LOOK AND FEEL

OPENED

>30

NEW Quick Service
Restaurants )

Key Initiatives

Improvement in delivering superior
customer experience

Enhance non-fuel income and
collaborate with strategic Quick
Service Restaurants partners




NEW

PETRONAS STATIONS/

Key Initiatives

o Right station at the right place
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Expedite the roll-out of new stations and
prioritising our land banks usage

f



DIESEL EURO 5

\with Pro -Drwe

> 40 >100

IN SABAH & SARAWAK TOTAL NATIONWIDE

Key Initiatives

e Continue improvement in product quality

Expand availability of PETRONAS Dynamic Diesel EURO 5
with Pro-Drive




NAS
mesra,

L6050 B0 TO BE SPENT IN

STORE WEEKLY

3 PETRONAS STAFF STAND A CHANCE
TO WIN ADIDAS SHOPPING VOUCHERS

WORTH RM3,000

SWIPE MESRA CARD
FOR AUTOMATIC ENTRY!

SPEND RM40 ON
PETRONAS PRIMAX

PURCHASE 2 KOMBO
BOLA IN KEDAI MESRA

Log on to

A p com.my
& to redeem daily prizes!
¥

Eksidusif
untuk pengisian
PETRONAS
Primax 97

Key Initiatives

DENGAN SETIAP PERBELANJAAN

R el Focus on marketing efforts via Mesra
50,000 Bonanza campaign

100,000
mota ganjoran

" watsons
LAZADA

RM1,000

R T Provide attractive rewards to our
f|¥ o ([0 PETRONASBRANDS R Cu Stomers

www.mymesra.com.my



~ PETRONAS 2 17%

-~ mesra NEW

KAD MESRA SIGN-UPS Y,

_4000 0012 3900 7899 f 15%

d ACTIVE
KAD MESRA MEMBERS

/

Key Initiatives

o Focus on targeted Kad Mesra promotions

o Collaborate with strategic business partners



Co-Working Space Banks and Others

BciMBBANK @ Maybank [P8JS Gf@@

MALAYSIA

Food Solutions

i)

E-Commerce

ﬁ Shopee 'lﬂ LAZALY

Key Initiatives

Collaborate with strategic business partners to bring
better value to our customers

e Enhance cross merchant relationships



Commercial Business

Commanding market
leadership

-----

REVENUE

o17.2%

Key Focus Areas

e Defend and grow market position

e Strategic collaboration with dealers



ACQUIRED

S

NEW

AIRLINES SUPPLY CONTRACT/

Key Initiatives

Leveraging extensive presence at
airports nationwide

Strengthen relationships with existing &=
customers via differentiated offerings |



LPG Business

Malaysia’'s

No. 1

Cooking Gas

REVENUE

o 2.2%

Key Focus Areas

> 0 Fortify market leadership

' e Strengthen and expand dealership network



Launched LPG 14kg
cylinder for
commercial customers p

Launched sale of LPG
cylinders at selected
PETRONAS stations p

Key Initiatives

o New product offerings

e New sales channel

L
&
GA

PETRONAS



Lubricant Business

Top tier lubricant
products

REVENUE

2 6.0%

Key Focus Areas

TNy 0 Grow market position

e Improve product portfolio

e Recruit and upskill capable dealers




Continue to serve major
Original Equipment
Manufacturers Py

Secured a new long-term R OO
contract with the -
main rail operator |

PEﬁODua
HONDA

Key Initiatives

Appointment of new and capable Market
Execution Partners and Premium Dealers

Continuous improvements in supply chain
and end-to-end solutions to our customers

KTM



SAFE, RELIABLE AND

EFFICIENT OPERATIONS TO CONSISTENTLY
FULFILL CUSTOMERS' EXPECTATIONS




\ Transport Safety

‘‘‘‘

On Board

Fuel Bar Sensor Camera

Process Safety

"TAKE SAFETY PERSONAL

AMESL, KESLLAMATAN SECANA PERMEADY

Behaviour Safety

)

Intervene

LET'S COMPLY
& INTERVENE

Comply

Key Focus Areas

Krew PETRONAS

stations and terminals

o Conduct asset integrity programmes

HSE trainings to Contractors, Rakan Niaga and

Scheduled and timely maintenance of our



Go-To-Safety-Point

LPG Cylinders
Safety Check

Key Initiatives

Elevate customers’ confidence by putting
priority on safety and security in our business

Conduct Safety Programmes for local
communities to raise awareness on LPG cylinders



Achieved

Full implementation

of Digital Delivery 98%
Note at all Fuel and

LPG Terminals timely product

W, | delivery




OUR HIGH PERFORMING WORKFORCE IS
OUR COMPETITIVE ADVANTAGE




We attract the best talents and invest in
their capability development

High Performance Work Culture
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KING A MARK Investment on training

N HISTORY AP
HE FIFTH TIME- L ; ;

Total training man-hours

A ANS



FULL COMMITMENT FROM OUR PEOPLETO

MAKE THE IMPOSSIBLE... POSSIBLE!

w Y EH e
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WE CONTINUE TO CREATE ECONOMIC
ENVIRONMENT AND SOCIAL VALUE FOR
OUR STAKEHOLDERS




Economic

INVESTORS RM955 million

)
& ¥ i Ll w ‘ "'; 1“':/:
MR = @ o0, NS5 = N L m {4z M, 9 - Mu{ 4 ,* b ,ﬂ. ,7..4»"'*;‘
DEALERS, RM27 6 bllllon
¥ CONTRACTORS/SUPPLIERS
| AND BUSINESS PARTNERS
STTA LV M ER O hT e

3 GOVERNMENT RM388 million
' AUTHORITIES & AGENCIES




Environment




Giving back to the communities who have
fuelled our business growth

Social

WATER FOR LIFE

Residents benefitted
e IR ™ Y e - N |

PETRONAS STREETSMART
Reached students

AR\ = o W aru n £

' PETRONAS Coffee Break Campaign '

Distributed million
cups of coffee
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BRAND OF THE YEAR -
PUTRA BRAND AWARDS 2018

0000 O

GOLD FOR AUTOMOTIVE -
FUEL,LUBRICANTS AND ACCESSORIES
— PUTRA BRAND AWARDS 2018

THE EDGE BILLION RINGGIT CLUB
AND CORPORATE AWARDS 2018

MSWG — ASEAN CORPORATE
GOVERNANCE RECOGNITION 2018

MSOSH OSH AWARDS 2018

NATIONAL ANNUAL CORPORATE
REPORT AWARDS 2018
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WE HAVE BEEN LISTENING TO OUR
CUSTOMERS TO UNDERSTAND

THEIR PAIN POINTS...

...WE LAUNCHED OUR TRANSFORMATION
PROGRAMME TO DELIVERA

SEAMLESS AND FRICTIONLESS
CUSTOMER EXPERIENCE
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We will anchor on three strategic focus
areas to grow for the future

g}) Transforming Customer Experience

Market Leadership

@d Leveraging Digital Innovation




Surge ahead with our new fuel...

NEW _—3
PETRONAS

PRIMAX 95

with Pro-Drive

~ SMOOTH .

~ RESPONSIVE =~ =\ -
~ EFFICIENT o~ \{/



...and proven testimonials from our

customers

for years. My car
pickup and more efficient

NEW =

PETRONAS « get more mileage for

PRIW95 this pro-drive petrol. Exfra

with Pro-Drive 30 to 40km per
tank“

Move I'I ke -HOVEN WEN CH .

never before =~- = :

“ Lutfi Ashraf Terbaik petronas primax 95 with Pro Drive yg terbaru
n e

an minyak jimat. Enjin kereta
imax 95 diu. Mcm ni la minya anggaan

“Tetibe rasa lain kat kereta

« Terbaik mileage SS -
PETRONAS Primax 95 with ~aku. Rasa lebih
Pro-Drive! Memang ringan, lebih power
berbeza Mmemang dari & lebih jimat. Rupenya
Primax 95 dulu” minyak baruuu Pro-Drive!”

-LUTFI ASHRAF -MOHAMAD AIYIIRUDIN



#WeSetelForYou

Introduced Setel,

1st integrated petrol e-payment
solution in Southeast Asia

Available at

PETRONAS stations

Number of downloads



@ ReviewBot APP 12:34 PM

Setel (Unreleased) has a new Google Play review
Setel (Unreleased) has a new Google Play review

% hkkkk
| love this app. It is so convenient to fill up and to be able to track my $ ik
terbaik senang dan cepat.reload senang dan sangat cepat connect dgn

montly fuel usage as well as Mesra Points earned. Petronas, please
pump.sangat berpuas hati dan recommand untuk guna apps ini

increase your Setel stations. Tq ; ;
by FREDERICK FRANCIS GABRIEL — Share — Reply by Mohd Ismail Ibrahim — Share — Reply

April 10, 2019 | Locale: English

.| love this app. ~Terbaik, senang dan

Itis so convenient to fill up and to be Cepat_

u -
- aswenas : Sangat berpuas hati danrecommend
. PETRONAS, please increase your Setel stations.Tq.” untuk guna apps ini"

April 8, 2019 | Locale: English

- FREDERICK FRANCIS GABRIEL _MOHD ISMAIL IBRAHIM

Ea ReviewBot APP 11:33 M
Setel (Unreleased) has a new Google Play review

$ Khkkkx
first time try this apps.. mudah pantas dan wow!!..
by Ridh M — Share — Reply

O Setel

Mudah,pantas dan WOW"

-RIDH M



Introduced innovative mobile
fuel delivery service




Moving forward, we will accelerate our
Transformation Programme to drive
seamless and frictionless experience for
all our customers
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We THANK YOU for supporting our
journey and making us part of your
everyday lives...




THANK YOU

www.mymesra.com.my

Move Like Nev:






